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We’re basically 4 people
We’ve worked in startups, television, design offices, ad agencies, publishing, and 
consumer packaged goods – making content, photography, graphic design, retail 
experiences, branding, billboards, websites, commercials, and more. 

RION HARMON SPENCER MADSEN TYLER MADSEN JUSTIN SLOANE

Accomplished VP of Marketing 
and creative director who cut 
his teeth at startups (Zipcar, 
ZICO Coconut Water, 
MakeSpace) building brands 
from scratch.

Brand-defining copywriter who 
launched a TV channel called 
VICELAND. Former senior writer 
at Stink Studios. Creator of the 
viral twitter account 
@BERNIETHOUGHTS 
among other weird things. 

Full-stack developer specializing 
in interactive web experiences. 
First employee of design and 
development studio Type/Code 
with a roster of work including 
clients like MoMA, Google, 
Pentagram, and Office of Paul 
Sahre.

A veteran designer who worked 
at both 2x4 inc and Wolff Olins. 
His work has been exhibited at 
MoMA, MoMA PS1, and Tokyo 
Institute of Photography. 
Previous clients include Zocdoc, 
Grubhub, Adidas, Prada, Google, 
and Sony. 



Who you are & why 
people should care
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And we can do a lot

STRATEGY IDENTITY DIGITAL CONTENT

How your company 
looks & speaks

Web experiences 
designed & developed

Campaigns, video, 
photography, & social
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This is some of our work



RECESS

The goal for our engagement 
with Recess, which included 
brand strategy, product design, 
digital art direction, and a full 
suite of messaging, was to 
attract the elusive, much- 
coveted creative class. 

The reason being to establish 
Recess as a productivity drink: 
something offices would stock 
and influential people would 
naturally gravitate toward. 

We did this not by associating 
the brand with creatives, but by 
being creative ourselves. 

We created a calm, beautiful, 
surreal world akin to the feeling 
of a daydream at work, gazing 
away from the computer screen 
toward the window instead. 
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RECESS Packaging and copy
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RECESS Art direction / content for social
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RECESS Pop-up store
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RECESS Pop-up store
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SQUAREFOOT

A  commercial real estate start-up. 

They help companies of all sizes find 
their perfect office space. They have a 
digital platform that makes this easier 
for everyone.

But at the end of the day, we 
discovered that it’s the human 
experience of working with their 
brokers that clients love most. Having a 
real person on your side, meeting with 
you to see spaces, texting you their 
recommendations, making the whole 
process actually kind of fun.

For Squarefoot’s first brand campaign, 
their first foray into OOH, this is the 
value proposition we wanted to 
highlight most. In an industry as old and 
stodgy as commercial real estate, 
Squarefoot is incredibly human. They’re 
friendly, honest, and actually pretty 
funny. They’re not just the partner you 
trust to work with, they’re the partner 
you want to work with.
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Squarefoot’s bread and butter business 
is in the small-to-mid-size company 
range, and through client interviews, we 
found that finding a real estate broker 
who will take their business seriously is 
not only difficult, but intimidating. 

The established brokerages spend their 
time chasing bigger leads, and often 
neglect the kind of clients Squarefoot 
embraces. Knowing that our target 
consists of younger companies who 
often feel somewhat powerless, we 
took a less-formal, more approachable 
tone.

Being that this is Squarefoot’s debut 
campaign, it was important that we 
made what they do abundantly clear. 
The first line checked all the boxes we 
needed to establish that we’re in the 
business of commercial real estate: we 
can show you X offices on this block. 
We used the sub-copy as our 
opportunity to get weirder and establish 
our very human brand voice, and the 
real value proposition we offer: we’re 
not some soulless firm, we’re real 
people like you. 

We worked with Squarefoot on 
targeting the media buy according to 
geographic sales data they had 
compiled. We took over around a 
hundred OOH placements in a restricted 
area centered around Flatiron. 

This is important for two reasons: when 
you’re moving offices, you want to stay 
in the neighborhood you’re currently in, 
so as not to disrupt the commute 
routines of your staff; and by restricting 
the location of the buy, we will be able 
to see some quantification of results 
through spikes in incoming leads from 
the particular neighborhoods we 
targeted. 

We also concentrated the buy in phone 
shelters because they offered 
Squarefoot a high volume of units for a 
low cost on local streets, rather than 
premium, tourist-filled avenues. When 
you’re speaking to the people that 
actually live and work in Manhattan, 
taking over these quieter blocks makes 
our campaign feel louder. 



12



OPEN LISTINGS

Open Listings is an online real 
estate brokerage allowing buyers to 
search, make appointments, and 
bid for housing on their computers, 
disrupting the real estate industry 
as we know it.

We worked with Open Listings to 
develop a visual language, color 
pallette and illustration system that 
could be dressed up or down 
depending on the context. Intended 
to communicate simplicity and ease 
across all touch points.
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AboutOPEN LISTINGS



INDEE LABS

Indee labs is a biotech company 
developing hardware for accelerating 
gene therapies (like CRISPR) for 
treating advanced disease. These 
technologies are at the forefront of the 
fight against cancer and many other 
forms of incurable disease. We worked 
with Indee Labs to articulate the 
functions of their technology and 
art-directed beautiful images of their 
product. 

Their logotype is based on physics 
simulations of a fluid vortex passing 
around an object. The fluid vortex is the 
core component of their technology. The 
gentile vortices occuring in their 
hardware allows for the modification of 
genetic material on a cellular level.

We also developed their entire website 
and templated a system for transmitting 
a vast amount of scientific data that 
allows them to stay on brand, feeling 
pure and concise.



16



17



SHARP TYPE 
Digital type foundry

We worked with Sharp Type to 
evolve their brand system, website 
design, social media strategy and 
brand elements. Starting in late 2015 
with a ground-up redesign of 
sharptype.co. 

The primary architecture of the brand 
rests on a rich color system that can 
be mixed and matched to make soft 
gradients.

The system needed to feel flexible, 
populist and distinct within the field 
of contemporary typography.

The website is rich with features for 
user input allowing people to try out 
fonts and view at any size or 
configuration. 
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SHARP TYPE 

Wireframe system
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Specimens And digital Images for social media and print
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VICELAND

Spencer was the sole copywriter behind 
the branding and marketing of 
VICELAND, a 24-hour cable TV channel 
from VICE. The question was how to 
market this thing to a generation of 
millennials who have been marketed to 
their entire lives.

The idea was to make a brand that’s 
unbranded. Not to ask people to watch 
us but to let everyone know that we 
exist.

That was just the launch campaign. 
There were countless more for 
individual shows, programming events, 
and cultural ones too -- from radio ads, 
tv commercials, PR stunts, experiences, 
and the occasional game show.

https://www.youtube.com/watch?v=0iORK4beJsA
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VICELAND



23
MAKESPACE

Self-storage isn’t just a boring industry, 
it’s one everyone hates. People go to 
whatever company is closest and once 
they’ve filled up a unit they suffer hidden 
fees and rate hikes. 

Of the many campaigns Rion concepted 
and executed as VP of Makespace, the 
most celebrated was his blank brand 
train.

The unique visual experience took away 
all the cluttered ads typical of the NYC 
subway and stored them away with a 
clean, minimalist message: MakeSpace 
was here. 
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MAKESPACE
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MAKESPACE
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NIKE NYC Type direction for 2018 JDI campaign
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OPEN LISTINGS About
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NIKE NYC
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This is what we do all day

info@dayjob.work


